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Seiji Koizumi
President, Osaka Rasenkan Kogyo Co., Ltd.

Extreme metal forming is more than just an engineering discipline; some 
see it as an art form. Minute tolerances, decades of experience and bespoke 
machinery are all part of the equation when creating products at the limits of 
modern engineering capabilities. Osaka Rasenkan Kogyo (ORK) knows this 
all too well. 
 ORK has spent over a century perfecting the art of making small, fl ex-
ible metal hoses, essential to a wide variety of precision infrastructure. The 
company’s latest product, known as “Nanofl ex,” pushes these capabilities to 
new extremes. With an internal diameter of just 0.9 mm—roughly the width of 
mechanical pencil lead—while remaining ultra-fl exible, the hose has potential 
applications ranging from medical equipment to semiconductor production 
lines. Seiji Koizumi, now the sixth-generation president of the family business, is 
keen to highlight his philosophy when it comes to engineering challenges. “The 
skills of our craftsmen are extremely important,” he said. “Even if it is extremely 
challenging, it is probably something we can make.”

Thin, Strong and Flexible

Creating Tomorrow Through Chemistry and Design

Kenji Ebihara
Representative Director & President 
Aica Kogyo Co., Ltd.

Celebrating its 90th anniversary 
in October 2026, AICA, a leading 
manufacturer of chemical products, 
laminates and building materials, 
helps transform architectural imag-
ination into tangible spaces through 
the fusion of chemistry, design and 

craftsmanship. AICA now holds more 
than 80% of the Japanese market 
for melamine decorative high-pres-
sure laminates (HPL). From hotels 
and railway stations to o�  ces and 
homes, the company has helped solve 
architectural challenges by balancing 
functionality with modern aesthetics, 
a combination that has been key to its 
success. 

While AICA’s international 
operations date back decades, the 
company has signifi cantly expanded 
its laminates and building materials 
business across Asia during the past 
ten years. In 2019, AICA brought 
the Asia-Pacifi c subsidiaries of global 
HPL manufacturer  Wilsonart into 
the group, and in June 2026, it added 
Stylam Industries Limited, India’s 
leading HPL manufacturer, making 
the AICA Group one of Asia’s top 
HPL manufacturers by sales. In 

recent years, AICA has 
further strengthened its HPL 
business by opening showrooms
in Thailand, Indonesia and India, 
and deploying Japanese-developed 
technologies across its operations. “By 
combining Stylam’s strong production 
capacity and global sales network with 
our technological and development 
capabilities, we will dramatically 
accelerate the global growth of our 
laminates and building materials busi-
ness,” said president Kenji Ebihara.

AICA’s expansive Thailand showroom
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Inside the Lab

Izuru Umehara, president of  Yokohama 
National University
“We do not focus only on a single kind of technology in 
each fi eld, such as semiconductors, hydrogen or batteries. 
Rather, we focus on overarching themes that a¡ ect global 
society as a whole and seek out the most suitable solutions 
within each discipline.”
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Hideki Kimura, 
president of  Tokai 
University
“Tokai University 
has many promising 
research seeds, and 
I would like to help 
nurture them. The 
most important thing 
is how we can bring 
research back to society. 
Researchers often 
focus on publishing 
papers and presenting 
their work at academic 
conferences, but I think 
there are still relatively 
few researchers in Japan 
who take the next step 
of thinking about how 
their research can be 
applied to society.”

Ryo Shimizu, senior 
executive director of  
Yamato Scale Co., Ltd.
“From a technical 
perspective, one of our 
main themes today 
is how to adapt our 
products to full auto-
mation environments. 
The challenge lies 
not only in adopting 
new technologies but 
in integrating them 
seamlessly into our 
existing products and 
systems.”

Kazufumi Ishii, 
president of KINBOSHI Inc.
“When we expand into new fi elds, there is usually a con-
necting link. Our R&D is driven less by specifi c products 
and more by identifying broader challenges and develop-
ing technologies that can provide solutions.”

From university laboratories to corporate R&D centers, 
groundbreaking innovations are taking shape across Japan 
every day. The country that gave the world QR codes, emoji 
and the PlayStation, all within the space of just fi ve years, has 
a particular knack for taking an initial research “seed” and
turning it into something truly transformative. Here, business 
and education leaders share their thoughts on Japan’s future.

Kazuyuki Inui, 
president of  TAIHO 
Co., Ltd.
“We believe human 
resources will be critical 
to our growth. It is 
not only about hiring, 
but also about how we 
develop people. The 
mindset of younger 
employees is di¡ erent 
from our generation, so 
the way we support and 
nurture them must also 
evolve.”

Japan is targeting 
a cumulative

¥���
trillion

($�.��  trillion)

in combined 
public-private 

R&D investment
over the next 

*MEXT, 7th Science
Technology and Innovation 
Basic Plan (FY2026–30)

Whether it was in the beginning as a hemp wholesaler 
supplying materials close to neighboring Zenkoji  Tem-
ple, or its latest developments in sustainable materials, 
one aspect has remained constant for Nagano company 
NiKKi Fron: contribution.  The materials maker, now 
celebrating 130 years in business, has always operated 
hand in hand with the needs of society. Sustaina Fron, the 
company’s fl agship product and the world’s fi rst semicon-
ductor-grade recycled PTFE  polymer, takes inspiration 
from silk and hemp recycling from over 80 years ago. 
 Today, NiKKi Fron’s PTFE processing technology 
is essential to leading-edge semiconductor production, 
particularly as production scales up to meet growing AI 
demand. Faced with a natural disaster crisis in 2019, the 
NiKKi Fron Group chose to build robust, risk-ready 
capacity across sites in Nagano, Shiga and Thailand, 
strengthening its business continuity capabilities, all while 
maintaining continuous growth.  
 The company motto of  “Share Prosperity and 
Welfare” has been a key message championed by previous 
leaders and current chairman, Hidehiro Kasuga. In the 
words of president Takayuki Kasuga, “Our group fosters 
deep relationships across Japan and around the world. 
Building on mutual trust and respect, we pursue a shared 
vision thanks to the support of our employees.”  Since its 
founding as the “Kasuga Eitaro Shoten” 130 years ago, 
even through times of hardship, NiKKi Fron has strived 
to contribute to regional and industrial development, and 
will continue to do so moving forward. 

Takayuki Kasuga
President 
NiKKi Fron Holdings Co., Ltd.

Resourceful by Nature


